
The best quality
media intelligence and insight

is now all in one place



You want accurate and in-depth journalist and blogger 
intelligence. You want to quickly track coverage and 
compare sentiment and key influencers across traditional 
channels and new media platforms. You want real-time 
access to evaluated content. And you want it all in one place.

With the combined strengths and experience of Gorkana 
Group, you can have it all.

Control and management, all in one place
Gorkana Group’s Media Database, Monitoring and Analysis 
services are now easily accessible through one integrated 
portal. Just one click gives you a unique real-time vantage 
point of your brand reputation and PR initiatives, saving you 
valuable time. 

Identifying opportunities in challenging times
As a business led by former PRs, we understand how tough 
it is for busy in-house and agency PR teams to keep up with 
multi-channel media coverage and influence – an ever-
increasing challenge against the backdrop of a transforming 
media and PR industry.

We’re all you need to know
Our outstanding experience is already trusted by over 4,000 
organisations, ranging from the largest companies in the 
FTSE 100 to over 700 PR agencies – including 87% of the 
Top 150. We are also the first choice for many new start-ups 
and freelancers.

We maintain a highly collaborative relationship with the media 
and journalist community, ensuring you get hold of the latest 
and most accurate information. It’s a valuable network that 
helps you to connect and develop stronger relationships with 
the people you really need to know.

Most importantly, we make personal customer service a major 
priority, keeping our business very much a people business.

A service designed around your needs
Our flexibility allows you to pick and choose services as needed, 
but if you combine all three strands of expertise you will benefit 
from much greater insight. 

Gorkana has a strong reputation as a ‘must-have’ service 
for the PR and journalist communities, providing the most 
accurate and in-depth media database on the market.

Durrants pioneered the media monitoring industry and 
continues to innovate; offers highly accurate, fast and reliable 
editorially-reviewed media coverage across all channels, from 
more than 100 countries worldwide.

Metrica is one of the world’s most experienced global PR 
measurement and analysis services: providing invaluable 
insights to assess the success of your PR activities –  
and fire up your future PR strategy.

Give your PR
the leading edge
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Morrisons prepares bid for Iceland 
23 May 2011 10:35

Morrisons is preparing a £1.5bn bid for frozen food retailer 
Iceland, it has been reported.

M&S clothing supremo Bostock 'never wanted' to be 
boss 
23 May 2011 10:29

Marks & Spencer clothing boss Kate Bostock has admitted 
that she “never wanted to be chief executive” of the retail 
giant and said that she was working closely with incumbent 
Marc Bolland to iron out clothing ranging issues.

@SimonJGreen Would you be able to give us any more 
details? We might be able to sort some of the problems 
you've came across. 
22 May 2011 15:35

What’s for roast lunch this Sunday? Find the answer, enter 
the comp & you could win £50 worth of ingredients 
http://bit.ly/ljjQoJ #fifty 
22 May 2011 15:27

@KittyClinton We're really sorry. Can you take it back to 
the store so they can sort this out for you. 
22 May 2011 14:25

@JCGillespieUK Sorry you didn't think it was very special. 
Thanks for your comments, it does help us to try and 
improve. 
22 May 2011 12:50

We're pondering pizza. Anchovies or no anchovies; how do 
you eat yours? Here's how we do it: http://bit.ly/mUgtB2 
20 May 2011 17:08

Fancy something sensational and summery? Look no 
further than our editors pick: http://bit.ly/jNK2O2 
19 May 2011 17:41

The Good Food team have picked their top 10 healthy 
recipes - it's enough to make you WANT to be virtuous: 
http://on.fb.me/msTNnB 
18 May 2011 17:25

See Simon Rimmer, Mary Berry or Paul Hollywood live on 
the Summer Kitchen spons by @sainsburys 
@BBCGoodFoodShow http://tinyurl.com/3pnr7qb 
11 May 2011 13:19

Financial Times 
FEARS OVER GOVERNANCE AT BANK OF ENGLAND 
Norma Cohen at the Financial Times reported that the Bank 
of England's corporate governance is being increasingly 
scrutinised by politicians and senior bankers over fears its 
court of non-executive directors isn't able to hold execu-
tives to account. This summary from the Financial Times 
was produced by Durrants.

Daily Express 
NEW VOLCANO ASH THREAT TO FLIGHTS 
Fears have been raised over volcanic ash disrupting flights 
again after ash from Grimsvotn, Iceland's most active 
volcano, forced the country's main airport to close at the 
weekend. Weather experts have predicted the ash might 
reach Scotland by tomorrow and by Thursday it could reach 
the south. Dr Dave McGarvie, a volcanologist with the Open 
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Is depositing ever worth the risk?  More
20 May 2011 10:27

When Gorkana met ELLEuk.com  More
19 May 2011 17:41

Case Study: Rabbit Cafe at Churchill Square  
More
19 May 2011 17:06

           View all stories
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Internationals
Nationals
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, TODAYS CLIPS BY MEDIA TYPE 

Speed, relevancy, accuracy, insight. Gorkana Group 
has the one service that does it all. Our combined 
strengths of enriched journalistic, blogger and media 
intelligence, fast and comprehensive multi-channel 
media monitoring and in-depth measurement and 
evaluation work together to inform and drive the  
success of your PR strategies.

Your ‘first screen of the day’
•	 A customisable dashboard enables you to track the 	
	 performance of your PR initiatives and brings together 	
	 important industry and external news and Twitter feeds  
	 to keep you abreast of the latest developments.

•	 Personalise with ‘widgets’ to display volume and 		
	 favorability of key campaign coverage, spokespeople, 	
	 share of voice, Twitter, news and blog feeds –  
	 whatever is most important to you.

“ It’s great, everything is in one place,      
it saves us time and allows us to jump onto 

an issue really quickly and react. ”

PR Manager, Thomas Cook UK & Ireland

The best you can get 
all in one place



Track, review and share your 
multi-channel coverage with our  
media monitoring service

Giving you access to fast, accurate and editorially 
reviewed multi-channel coverage from across 12,000 
media sources and 100 countries worldwide.

Understand the context of your coverage with full colour 
clips and key information including editorial summaries, 
AVE, media outlet, journalist and location of article. 

Look up and research key media, 
journalists and bloggers quickly 
and easily.

Gorkana Media Database holds rich and accurate 
intelligence on over 135,000 journalists and 23,000 
media outlets. 

•	 Journalist profiles: photos and critical contact information 	
	 including direct lines, twitter handles and email addresses. 	
	 beats and sectors.

•	 Detailed biographies: career history, education and  
	 awards won.

•	 Interest surveys: a better insight into journalists’ personal 	
	 and professional interests, top tips for PRs including 	
	 preferred meeting formats, lifestyle interests and more.

•	 Your coverage: access a list of your coverage by the 	
	 journalist including favourability of the mention.

•	 Media profiles: feature a list of all journalists writing for the 	
	 outlet, with job titles, beats and contact details. You can 	
	 drill down to detailed journalist profiles from here.
	 Find journalists by department and office location.

by clipby mention

FSA

Vaughan Williams

Visa

Starbucks

Hampshire

Department for Business

Brett Graham

Birmingham Assay Office

William Drew

Vaughan Williams Variatio...

Vaughan Williams

Trevor Howard

Thomas Tallis Concerto

The Ledbury

Telegraph

THE Duchess of Cambridge

Sunday Times Rich List

St John

Soil Association

Slavicia Ecclestone

Top organisations and people mentioned - last 30 days

0                2                4                  6                8                10

adele  anglican  animal  hill  catholic  chart  cheap  church

clone  company  diary  day  duchess  energy  food  gap  gas  gold
grape  hallmark  increase  law  list  market  milk  million  music  number

offspring  people  price  produce  restaurant  rich  sales  singe  soya

sparkle  storage  suggest  tiara  ticket  top  travel  unit  wedding  week

wine women worth

Coverage word cloud - last 30 days

Helpby clipby mention

t	p National and regional journalist profiles feature a live 
coverage analysis of the top terms, people and organisations  
the journalist has written about within the last 30 days – great 
insight which helps you better understand journalist relevance.   

Contact

Name: Harry Wallop
Job Title: Consumer Affairs Editor
Publication/Outlet: THE DAILY TELEGRAPH
 - HOME NEWS
Address: 111 Buckingham Palace Road
 London
 SW1W 0SR
 United Kingdom
Telephone/Mobile: +44 (0)20 7931 2730 / +44 (0)7779 245 111
Fax: +44 (0)20 7931 2760
Email: harry.wallop@telegraph.co.uk
Sectors: B2B - Consumer Goods
 Consumer - News & Current Affairs (Consumer Affairs)
Gorkana Notes: 
  
 @hwallop
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Biography Your notes Interests Your coverage

Back

Career:
2008 - The Daily Telegraph, Consumer Affairs Editor (October)
2007 - The Daily Telegraph, Consumer Affairs Correspondent (April)
2004 - The Daily Telegraph, City Reporter (October)
2001 - Investors Chronicle, Special Writer
1998 - Euromoney Publications, MTN Week, Reporter

Education:
Oxford University, University College, BA (Hons) Modern History

Y.O.B:
1974

Awards:
2010 - London Press Club Awards 2010, The Consumer Journalist of the Year, (Shortlisted)
2008 - London Press Awards, Consumer Journalist of the Year

Email Gorkana

Full Profile

View the full journalist profile on Gorkana
for additional information including recent
newspaper headlines, twitter feed,recent
activities and to:

- Manage your distribution lists
- Add/view activities
- Set strength of relationship

,

Councils left to count cost as
Tesco bins recycling scheme
By Harry Wallop
Consumer Affairs Editor

TESCO is to remove council bottle
banks and recycling bins in its car parks,
denying local authorities millions of
pounds in revenue. The move has been
criticised as “corporate greed”.
The recycling bins at one Tesco store
in Cumbria, the first area to be affected,
bring in more than £50,000 a year, as the
paper, glass and plastic collected is
recycled by the local authority in return
for credits – cash payments in effect.
Tesco has decided to take this
recycling in-house and has written to all
local authorities, informing them that
they need to remove their bins by the

start of next month. Ray Bloxham, the
councillor responsible for the
environment in Carlisle, said: “This is an
example of corporate greed.
“I did have a lot of respect for the
company, but that has gone out of the
window.”
Tesco will now receive the credits,
potentially raising well over £1million a
year.
It said it will inject the money back
into local communities in projects such
as school sports programmes.
A spokesman said: “We have decided
we will partner with DS Smith, our
recycling contractor, to ensure that
customers and residents continue to
benefit from services offered at Tesco.”

Source: Daily Telegraph, The {Main}
Edition:
Country: UK
Date: Wednesday 27, April 2011
Page: 2
Area: 88 sq.cm
Circulation: ABC 626416 Daily
BRAD info: page rate £46,000.00, scc rate £214.00
Phone: 020 7931 2000
Keyword: Tesco
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Media Database

View the full media outlet profile on Gorkana
for additional information including ad rates,
PR opportunity example images,recent
activities and to:
- See PR opportunities for
  this outlet
- Manage your distribution lists
-Add/view activities

,

Name Job title Address Telephone

Sarah Abell  Relationship Columnist 111 Buckingham Palace Road, London, SW1W 0DT, +44 (0)20 7931 2000 
  United Kingdom

Christian Adams  Political Cartoonist 111 Buckingham Palace Road, London, SW1W 0DT,   +44 (0)20 7931 2000
  United Kingdom

Stephen Adams  Medical Correspondent 111 Buckingham Palace Road, London, SW1W 0DT,   +44 (0)20 7931 2530
  United Kingdom

Michael Agar  Head of Graphics 111 Buckingham Palace Road, London, SW1W 0DT,   +44 (0)20 7931 2000
  United Kingdom

Daniela Agnelli  Fashion Director 111 Buckingham Palace Road, London, SW1W 0DT,   +44 (0)20 7931 3639
  United Kingdom

Shazad Ahmed  Assistant Picture Editor 111 Buckingham Palace Road, London, SW1W 0DT,   +44 (0)20 7931 2000
  United Kingdom

Publication / outlet

Publication/Outlet: THE DAILY TELEGRAPH

Address: 111 Buckingham Palace Road
 London
 SW1W ODT
 United Kingdom

Switchboard: +44 (0) 20 7931 2000

Fax:
Website:  www.telegraph.co.uk
Gorkana type:  National newspapers

Circulation:  639,578

Frequency:  Daily

Department Bureaus

Arts Desk
Business2+Jobs
City Desk
Columnists
Comment
Commissioning
Competitions and Promotions
Editor's Office
Editorial PR
Environment
Fashion
Features

Media Database

Monitoring

Social Media

Evaluation

Media Database

Monitoring

Social Media

Evaluation Your coverage links directly to u  
Gorkana’s accurate and in-depth  
journalist and media outlet  
profiles for easy look up. 	

	Your dashboard charts are completely u    
dynamic, allowing you to click seamlessly 
through to the corresponding coverage. 
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27/04/11  Councils left to count cost as Tesco bins recycling scheme
Daily Telegraph, The {Main} – Page 2
Agreement: Value Supermarkets Journalist: Harry Wallop Circulation:  626,416
Keyword: Tesco Edition: 1 AVE:  £2,828
 

16/05/11 The price is right, now for the next war
Times, The {Main} – Page 39
Asda chief executive Andy Clarke says that he wants more price transparency for grocery shoppers and is pleased that a third party can now 
confirm that claims made by supermarket’s Price Guarantee promotion. He also admits that the message that the grocer is going more upmarket 
is taking time to reach shoppers.

Agreement:  Value Supermarkets  Journalist:  Marcus Leroux  Circulation:  449,809
Keyword:  Asda  Edition:  1  AVE:  £25,695

14/05/11 Friendly and speedy Asda seals victory
Grocer, The {Main} – Page 20
Asda’s Livingstone store has won The Grocer’s mystery shopping exercise for this week, with the staff performance highly praised.

Agreement:  Value Supermarkets  Journalist:  Katharine Barrack  Circulation:  30,420
Keyword:  Asda  Edition:  0  AVE:  £6,382
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VOLUME OF CLIPS CONTAINING TOPIC MENTIONS
Campaign/Category: Article Topic (Metrica)-

Date Range: 21/04/11 to 20/05/11 - Total Clips: 174

  TOTAL NUMBER 
  OF CLIPS
  CONTAINING
 TOPIC THE TOPIC Strongly Positive Slightly Positive Neutral Slightly Negative Strongly Negative

 Customer service 14 3 1 6 1 3

 Environment 35 2 10 16 2 5

 Jobs 75 13 8 49 3 2

 Quality 14 2 1 9 1 1

 Value for money 59 10 0 34 5 2 

Print Chart ,

Save Chart ,

Download Clip Data ,

Track and measure the success  
of your PR activities

•	 Review your coverage by volume, value and favourability. 	
	 Apply this to your clips, topics/messages and key media 	
	 outlets and journalists.

•	 Easy-to-use evaluation tools with 18 templated charts. 

•	 Metrica can provide more in-depth measurement and 	
	 analysis to inform and drive your PR strategy. 

Media Database

Monitoring

Social Media

Evaluation

GBK

Snapshot Move
Workspace Edit

Frankie & Benny

Snapshot Move
Workspace Edit

Giraffe

Snapshot Move
Workspace Edit

Harvester

Snapshot Move
Workspace Edit

La Tasca

Snapshot Move
Workspace Edit

Nando’s

Snapshot Move
Workspace Edit

Pizza Express

Snapshot Move
Workspace Edit

Wagamama

Snapshot Move
Workspace Edit

Wetherspoon’s

Snapshot Move
Workspace Edit

Zizzi

Snapshot Move
Workspace Edit

You are in Project: Nando’s 2011
Project queries  Create new query

Refresh list0
.
,ALL 0-9 A B C D E F G H I J K L M N O P Q R S T U V W X Y Z ...

Query Groups   s Site Groups   s Location Groups   s Categories   sAlerts

sHide helpRADAR

Create your dashboard p

p Segment your coverage     
into key focus areas

Sentiment       x Mentions       x Sites & Recurring Phrases       x Summary       x    +

Summary XLS CSV Controls

Where from Which sites

Site name Volume

Sentiment

No. of Mentions

8963
Positive Sentiment

4164
Negative Sentiment

653
Neutral Sentiment

4146

Blog

Forum

Twitter

General

Volume
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twitter.com

www.facebook.com

www.thestudentroom.co.uk

www.readytogo.net

answers.yahoo.com

forums.moneysavingexpert.com

www.inthemix.com.au

profiles.google.com

www.travelblogexchange.com

forums.bf2s.com
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Real-time social media  
monitoring and analysis

One click to Metrica Radar - a fast and easy-to-use real-time 
online social media monitoring and analysis tool. It finds your 
most relevant social media content - as it develops, and helps 
you identify the drivers and key influencers who matter most.

Media Database

Monitoring

Social Media

Evaluation

Nando’s



	 Three market-leading areas of expertise provide 
 	 reassuring access to the best quality media intelligence.

	 The newly combined service generates unique 	
	 insights to power your PR strategy.

	 One integrated portal makes life easier and streamlines 	
	 your daily activity; you keep in control of all your 	
	 media, and save valuable time.

	 A customisable dashboard helps you keep track 	
	 of your PR performance throughout the day, 
 	 alongside key Twitter and industry/external news feeds.

	 Fast, intuitive platform with easy-to-use tools can 
 	 answer all your PR planning, media monitoring 	
	 and analysis needs.

	 The flexibility to pick and choose the services most 	
	 relevant to your business.

	 A business built by PRs for PRs – we understand your 
 	 daily challenges in the evolving media and PR industry.

	 Exceptional customer service tailored around your 
	 industry and needs, with one dedicated point of 	
	 contact and the largest support team in the industry.

	 Our community – from our journalist network and 	
	 daily media alerts to our weekly journalist breakfast 	
	 briefing events and PR industry news service – 
 	 helps connect and inform the journalist and PR 	
	 communities every day.

Why choose Gorkana Group?

What are your biggest PR challenges?
Contact us today and see how our services can help.

	 getintouch@gorkana.com	

	 +44 (0)20 7664 0200  

	 www.gorkana.com/group

	 @Gorkana +44 (0)20 7674 0200  www.gorkana.com/group

Access your media 
intelligence on the move...
Whether you’re running late for a lunch meeting with a 
journalist or need to know when a story has broken on a 
Sunday morning, you’ll be able to access the media database 
and your coverage remotely through your Blackberry, iPad, 
iPhone or Android smart phone.


